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RESUMEN

En Argentina, la poblacion joven (12 a 24 afios) registra los ni-
veles mas altos de consumo de alcohol y las modalidades de
ingesta mas riesgosas. El objetivo de este estudio fue indagar el
vinculo del disfrute en el deporte y la realizacion personal con el
consumo de alcohol. Asimismo, se analizo el rol moderador de
la busqueda de sensaciones. Participaron 362 jovenes (57.2%
varones), de entre 15 y 29 afios (M=18.2; DT=3), de equipos
deportivos del Area Metropolitana de Buenos Aires. Se tomaron
cuestionarios sociodemografico y de Identificacion de los Tras-
tornos Debidos al Consumo de Alcohol. Ademas de Escalas de
Disfrute en el Deporte, de Sentido de Realizacion Personal y de
Busqueda de Sensaciones. El disfrute global, y sus dimensio-
nes involucramiento y afecto positivo se asociaron a una me-
nor frecuencia de consumo. La realizacion personal también se
relaciond negativamente con la frecuencia de consumo. A su
vez, el involucramiento predijo menor frecuencia de consumo
y ausencia de CEEA. Se concluye que sentirse involucrado y al-
canzar objetivos vitales a través del deporte podrian funcionar
como factores protectores del consumo de alcohol. Esta relacion
no fue significativa para las y los jovenes con busqueda de sen-
saciones alta.
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ABSTRACT

ENJOYMENT AND PERSONAL FULFILLMENT AS PROTECTIVE
FACTORS OF ALCOHOL CONSUMPTION. THE MODERATING
ROLE OF SENSATION SEEKING

In Argentina, the young population (12 to 24 years old) registers
the highest levels of alcohol consumption and the riskiest forms
of drinking. The objective of this study was to investigate the
link between enjoyment in sports and personal fulfillment with
alcohol consumption. Likewise, the moderating role of sensation
seeking was analyzed. 362 young people (57.2% male), between
15 and 29 years old (M = 18.2; SD = 3), from sports teams in the
Metropolitan Area of Buenos Aires participated. Sociodemogra-
phic and Identification of Disorders Due to Alcohol Consumption

questionnaires were taken. In addition to scales of enjoyment in
sport, sense of personal fulfillment and search for sensations.
Overall enjoyment, and its dimensions involvement and positive
affect were associated with a lower frequency of consumption.
Personal fulfillment was also negatively related to the frequency
of consumption. In turn, involvement predicted lower frequen-
cy of consumption and absence of excessive episodic drinking.
It is concluded that feeling involved and achieving vital goals
through sports could work as protective factors against alco-
hol consumption. This relationship was not significant for young
people with high sensation seeking.
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